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Unit Volume 



iPhone Unit Volume 
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iPad Unit Volume 
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Mac Unit Volume 
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Unit Volume (TTM) 



iPhone Unit Volume (TTM) 
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iPad Unit Volume (TTM) 
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Mac Unit Volume (TTM) 
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Unit Volume Growth 



iPhone Unit Volume 
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Year-over-Year Change 



iPad Unit Volume 
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Mac Unit Volume 
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Total Device Unit Growth 
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Changes in Average Price 



iPhone Average Price 
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iPad Average Price 
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Mac Average Price 

-30%

-25%

-20%

-15%

-10%

-5%

0%

5%

10%

15%
1Q

10
2Q

10
3Q

10
4Q

10
1Q

11
2Q

11
3Q

11
4Q

11
1Q

12
2Q

12
3Q

12
4Q

12
1Q

13
2Q

13
3Q

13
4Q

13
1Q

14
2Q

14
3Q

14
4Q

14
1Q

15
2Q

15
3Q

15
4Q

15
1Q

16

Year-over-Year Change 



Average Prices 



iPhone Average Price 
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iPad Average Price 
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Mac Average Price 
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Average iPhone Price (TTM) 
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Average iPad Price (TTM) 
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Operating Segments 



Americas Share of Total Revenue 
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Europe Share of Total Revenue 
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Greater China Share of Total Revenue 
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